Targeted information to
encourage walking as part of
everyday journey

Financial incentives for people
who walk more

‘ A culture of walking

Celebration and promotion of walking

Information and sign systems

Local Action Plans

Consultation
Involvement
Training
Resources
Research

Motivations

authorities

More supportive

Purpose
Stages
Satisfaction

Qualitative

. . Accessible streets
Increased inclusive

mobility Accessible squares

Accessible public buildings

/

Measure Success

Distance .
Quantitative

Number

Buildings with views onto and
activity at street level

lighting
sight lines

Day and Night audits ‘ Less crime and fear of crime

Training

Targeted campaigns . . | .
) \  Pedestrian-friendly driving culture
Enforce traffic laws )

Slower speeds
—T I H Reduced road danger
Minimal waiting times

Safe crossings

Enough time to cross

Manage traffic

healthy, efficient
and sustainable
communities where
people choose to

Accessible public transport systems

Reallocating Road Space

Pedestrian priority areas

car free areas

clean streets

Lighting

seating

Streets for people toilets

Free from obstruction

Well designed and
managed spaces and
places for people

Wide enough for their busiest use

safe, direct crossings

legible with clear signing

onsite information

Offsite information for journey planning

High quality and fully
accessible urban green spaces
and waterways

Connected, safe, functional
walking networks

Improved integration of networks

Transport priority planning Supportive land-use and
Pedestrian access for new | SPatial planning
developments |
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